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SOUTHWEST AIRLINES

TOP 10 AIRPORTS

Cities
Daily 

Departures
Number of 

Gates
Nonstop Cities 

Served

Las Vegas 240 21 55

Chicago Midway 223 29 47

Phoenix 198 24 42

Baltimore/Washington 162 26 38

Houston (Hobby) 144 16 29

Dallas (Love Field) 140 15 15

Oakland 134 11 21

Los Angeles (LAX) 126 11 18

San Diego 108 10 18

Orlando 106 14 33

 Source: Southwest Airlines Fact Sheet (as of 8/15/08)
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EDITORIAL & DESIGN AWARDS
P R E S T I G I O U S  A W A R D S  W O N 
B Y  S O U T H W E S T  A I R L I N E S ’  S P I R I T

FOLIO’S EDDIE AND OZZIE AWARDS, 2007

GOLD

• Ozzie, custom, digital imagery, April 2007

SILVER

• Ozzie, custom, redesign, June 2007

• Ozzie, custom, photography, May 2007

BRONZE

• Eddie, custom, frequency six or more times a year,
 single article (Second Life, April 2007)

CUSTOM PUBLISHING COUNCIL’S 
4TH ANNUAL PEARL AWARDS, 2007

GOLD

• Editorial, best new publication (Web)

SILVER

• Best in custom, honoring overall excellence

• Editorial, best overall (more than 250,000 circulation)

• Design, best new publication (Web)

BRONZE

• Design, best overall (more than 250,000 circulation)

• Strategy, best tie-in with marketing/multimedia campaign
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Designed using sophisticated reader-behavior studies, 

Southwest Airlines Spirit is a general-interest magazine that 

appeals to the upscale consumer. We explore a wide array of 

subjects, including pop culture, business, personal technology, 

sports, health, food, and drink. Unlike any other magazine in 

its category,  Spirit lets its sources—from business leaders to 

celebrities—speak directly to the reader, in their own voices.

CLICK THIS

The interactive side of Spirit 

Throughout the magazine you’ll find colored pointer 

balloons that steer the reader to a particular part of spirit-

mag.com, our innovative new Web site. Nearly every piece 

of information in the magazine will be actionable. “Click 

This” starts the action. 

GARY’S GREETING

The president gets personal (English and Spanish)

Inside information on the world of Southwest Airlines 

from president Gary Kelly, along with tips for the 

Southwest customer.

STAR OF THE MONTH

The airline’s best

A short, engaging profile of one of Southwest Airlines’ 

34,000-plus employees. A reader favorite.  

FROM THE EDITOR

Focusing the reader’s attention

A humorous personal letter that highlights one or two 

stories and expands upon their themes.  

DEAR SPIRIT

Our letters column

Spirit is the most interactive magazine of its kind—not just 

with its Web strategy but with reader participation. True, we 

highlight our favorite letters here. But unlike other maga-

zines, every letter gets answered.  

WANT MY ADVICE? 

Tips on travel, gear, and more

Reader-to-reader tips come out at or near the top among 

favorite departments throughout the magazine industry. 

We use spiritmag.com, as well as prizes, to encourage read-

ers to participate.  

SNAPSHOTS

Grab your camera!

Spirit readers feel connected to the magazine and express it 

in part through photos submitted at spiritmag.com. In fact, 

a man last year proposed to his girlfriend on this page.

LOVE LETTER

Personal inspiration

We solicit letters from top writers, our field editors, and our 

in-house editors. Topics range from a letter by a woman to 

her diaries, to a sports fan to his hometown stadiums. 

COMING UP IN... 

Heads up on travel, sports, tech...

A highly visual look at upcoming months. Spirit covers 

travel, sports, entertainment, fashion, automobiles, tech-

nology, and a host of other subjects of special appeal to 

Southwest passengers.  

THE KNOWLEDGE

Business advice from the leaders

Spirit adds the voice of an business expert, recounting 

lessons learned on the way to the top.   

25%
Travel

15%
Pop Culture

15%
Business/Tech

8%
Sports

6%
SWA

10%
Other

6%
Fun

6%
Style

6%
Food

3% Auto

Editorial Content Mix

Every Issue

Southwest Airlines Spirit Magazine / 2811 McKinney Avenue / Suite 360 / Dallas, Texas 75204 / spiritmag.com

Pace Communications / 1301 Carolina Street / Greensboro, North Carolina 27401 / pacecommunications.com
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THE NUMBERS

Useful, fun data for travelers

The emphasis now shifts to actionable information with 

an economic and marketing emphasis, based on trends 

research by our field editors. Here Spirit picks up the pace 

with a potpourri of just-in, front-and-center information, 

with an emphasis on numbers, data, and quick solutions, 

spanning a range from baby-boomer stats to advertising.  

ENTERTAINMENT

The best of this month in media

We give the reader short takes on the best media—TV, 

DVD, film, paperback, hardback, blog, and website—being 

released that month. A distinctive design element of Venn 

diagrams ties the items together. All mediums are acces-

sible to readers regardless of where they live, bringing us 

back to the goal of full reader participation.

KNOW PAIN, KNOW GAIN

A cost-benefit guide to the latest health news

Spirit plots diet, exercise, and lifestyle tips on a handy graph 

that calculates the pain and gain associated with each new 

action. One hint from the first installment: Cranberry juice 

is even better for you than you thought—though it tastes 

better with a splash of vodka. 

GROUND FLOOR

An in-depth look at start-up companies

This business story profiles young companies and organiza-

tions, focusing on innovations that inform and inspire. The 

article covers both the top person or people as well as the 

big idea they came up with.

SPIRIT BUSINESS DICTIONARY 

A lexicon for the modern office

“Ping.” “Big timing.” “Bucketize.” These words make the 

rounds in the business world, but do you know where 

they come from? Or even what they mean? Spirit does—or 

will at least find out in this humorous look into today’s 

business lingo. 

WHO/WHAT/WHEN/WHERE/WHY/HOW 

Personalities, travel, gear, and how-to

A playful, easily navigable general-interest section that 

segues from a personality (“Who”) to a notable object 

(“What”) to an event with a historical emphasis (“When”). 

“Where” is a very specific destination. “Why” is a short 

essay that offers a surprising insight into an aspect of life. 

Finally, “How” gives specific, step-by-step procedures for 

mastering a cool skill. The topics will cover all the major 

Spirit subject areas, from travel to business to entertainment.  

YOUR ADVENTURE IN... 

A new way to cover travel 

An irresistible travel feature covering a different Southwest 

destination every month. After taking a fun quiz to identify 

hidden interests, readers will discover insider-only itinerar-

ies for their trip.

FEATURES

Drilling down into the core topics

The feature well beckons the reader’s eye to linger on 

narrative stories and lavish photo spreads, covering travel, 

pop culture, sports, and health, among other subjects. 

Past features ranged from a look inside the secretive world 

of Mary Kay to an annotated list of 50 ways to woo your 

lover to a profile of the most quotable man in America.

CALENDAR 

A graphic look at the future

Key dates and events for the current and upcoming two 

months are rendered graphically, followed by a list of 

events gathered by our field editors. Another favorite.

FUN 

Puzzles and more

Our crosswords and puzzles section is the largest and 

most diverse in the category, and one of the most popular 

for readers.  

BLESSINGS COUNTED 

Leaving them inspired

A bit of inspiration as a final gift to readers. We pause to 

allow a well-known or accomplished person in business or 

entertainment to give thanks—following the lead of Bing 

Crosby, who in a popular song counted his blessings. 

Southwest Airlines Spirit Magazine / 2811 McKinney Avenue / Suite 360 / Dallas, Texas 75204 /  spiritmag.com

Pace Communications / 1301 Carolina Street / Greensboro, North Carolina 27401 / pacecommunications.com
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Top Brand Advertiser list 

continued on back ...

Retail/Consumer

Blue Haven Pools & Spas

Bridgestone Firestone

Chase Card Services

Chevrolet of Texas-GM Planworks

Coca-Cola

Dillard’s

E Trade Financial

It’s Just Lunch

John Christian Jewelry

Linn Energy

Luggage Online

Luxury Motors

Miracle Mile Shops

Nancy Brown Custom Jeweler

Paradysz Matera/ Paul Fredrick

Patterson Auto Center

Rewards

Sakura of America, Inc.

Sport Court

Timberland

Tito’S Vodka

United States Postal Service

Venetian Grand Canal Shoppes

Tiny Prints

Guide Dogs For The Blind

Travel

Angel Fire Resort

Avis Rent A Car

Buffalo Thunder Resort & Casino

Chase Park Plaza Hotel

Choice Hotels

Cosmopolitan Resort

Coury Hotels

Crowne Plaza

Delsey Luggage

El Paso International Airport

Fantasea Yacht Charters

Grand Hyatt 

Heavenly Mountain Resort

Iberville Suites

Las Vegas Monorail

Louis Armstrong New Orleans Int’l 

Airport

Oakland International Airport

Ohana Hotel & Resorts

Parking Co. of America Airport

Parking Spot

Pechanga Resort & Casino

Reno Airport

Resort Suites 

Ritz Carlton Hotel 

Shilo’s Inn

Ski Lake Tahoe

Starwood Hotels & Resorts

Station Casinos 

Thrifty

Valley International Airport

WallyPark

World Poker Tour

Sahara Hotel Casino

Morongo Casino, Resort & Spa

Real Estate

Barker Realty

Brooks Companies

Centurion Partners, LLC

Heritage Reserve

Lubbock Economic Development 

Alliance

MOSAIC at University and Ash

Orchard Management- The Shores

Orchard Management- Waters Edge

Pardee Homes

Randall Davis

Santa Fe Area Home Builders

Sovereign Capital Management

Turnberry Towers Las Vegas

Business/Technology

AltiGen Communications

Blue Ant Wireless

Boingo Wireless

Bose Corporation

CardScan

Fonality, Inc.

Fujitsu ScanSnap

Garmin

Growth Capital

HPP Hewlett Packard

ITI Manufacturing, Inc.

MyVU Corporation

Packet 8 Systems

Panasonic Toughbook Notebook PCs

Sage Software Inc.

Sage Telecom,Inc.

Sigma Solutions, Inc.

Sony Electronics 

Strong Mail

Toshiba

Wilson Electronics Inc.
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Entertainment

Circling Raven Golf Club

Atlantis Casino Resort & Spa

Barona Valley Ranch Resort & Casino

Blue Man Group

Busch Gardens

Chumash Casino

Cirque Du Soleil

Del Frisco’s 

Hard Rock

Harrah’s Caesars Bette Midler

Harrah’s Caesars Cher

Harrah’s Caesars Elton John

Harrah’s Flamingo Donnie & Marie

House of Blues 

Independent Retail Cattlemans Assoc

Jersey Boys

Landry’s Restaurants, Inc.

Las Vegas Hilton

Lawry’s Prime Rib

Outrigger Hotels & Resorts

Pala Casino Spa & Resort

Penn & Teller

Peppermill Hotel & Casino

Phantom of the Opera

Planet Hollywood

Primetime Top 10

Red Rock Grille

Renaissance ClubSport/Hotel

Ruth’s Chris Steak House

Sam’s Town

San Manuel Casino

Sandia Resort & Casino

Sizzler Restaurant

Stratosphere Las Vegas

Talk Of The Town Restaurant Group

Texas de Brazil

The Hancock Observatory

Universal Orlando

Walt Disney

Wynn LeReve

CVB/Tourism Association

Arizona Office of Tourism

Arkanas Parks and Tourism

Austin CVB

Chicago Office of Tourism

City of San Antonio Cultural Affair

Del Mar Fairgrounds

Economic Dev. Agency County Of San 

Bernardino

Greater Birmingham Convention cntr.

Greater Philadelphia Tourism Market-

ing Corp.

Greater Phoenix CVB

Mesa CVB

Nevada Commission on Tourism

NEW ORLEANS TOURISM MKTG

Orange County Tourism Council

Reno Tahoe Regional Marketing

SAN ANTONIO CVB

State Of New Mexico

Virginia Beach Tourism

Washington State Dept of Trade and 

Economics

Health

Baylor Health

Cenegenics Medical Institute

Center for Regenerative Medicine

Dallas Neurosurgical

Dellon Institute

Dr. Schiro & Dr. Kline

Executive Medicine Of Texas

Hotze Health & Wellness Center

Johns Hopkins Medicine

Laser Spine Institute

M.D. Anderson Cancer Center

Renown Health

Texas Heart Institute

University of Pittsburgh Medical

Vanderbilt Ingram Cancer Center

Education

Audobon Nature Institute

Colorado State University

Karrass

Lake Tahoe Shakespeare Festival

Language Plus

New Mexico Museum Of Natural His-

tory Foundation

Oregon Executive MBA

Rosetta Stone, Ltd.

Southern Methodist University

Stony Brook University

University of Washingtion-Bus. Sch.

Utah Museum of Fine Arts

Witte Museum

Fine Arts Museums Of San Francisco
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SEPTEMBER 2009 

SPECIAL ENTREPRENEURISM FOCUS

Where: the quietest spot in America

Feature: “The World at Home,” the way 
to go abroad without a passport.

Adventure: Minneapolis

OCTOBER 2009 

SPECIAL TECH FOCUS

Edit Focus: Tech
 
What: Timezone Watch

Feature: “Self-limitech,” gadgets that 
save you from yourself.

Adventure: Boston

Special Advertising Sections: 
Spirit New Orleans 
Spirit of New Mexico

NOVEMBER 2009 

SPECIAL WINTER SPORTS  FOCUS

Feature: winter travel package 

Adventure: Park City, UT

Special Advertising Sections: 
Spirit of Arizona 
Ski Lake Tahoe

DECEMBER 2009

SPECIAL SUN & WATER  FOCUS
 
Feature: “Self-Upgrade Kit,” a new 
plan for a new you.

Adventure: Florida Keys/Everglades

Special Advertising Section: 
Spirit of Florida
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JUNE 2009 

SPECIAL HEALTH ISSUE

Who: the NHL’s next big thing: 
Jonathan Tavares

What: dumbbell alarm clock

Feature: “The Walking Office,” a 
new way to do business: on foot.

Adventure: Chicago

Special Advertising Section: 
Spirit of Nevada

JULY 2009 

SPECIAL food & drink  FOCUS

The Expert On: tiki bars

Where: Michigan’s “tractor camp”

Feature: “Molecular Gastronomy,” 
a how-to story about creating the 
perfect meal, microbe by microbe.

Adventure: Las Vegas

Special Advertising Section: 
Spirit of Health

AUGUST 2009 

SPECIAL SPEED  FOCUS

Who: tree climbing champ  
Mark Chisholm

Feature: “The Spirit Guide to 
Spirits,” the definitive word on how 
to prepare and drink the hard stuff.

Adventure: San Antonio

** All edit subject to change
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Issue & Closing Dates – 2009
Including Special Advertising Sections

Southwest Airlines Spirit Magazine / spiritmag.com

Pace Communications / 1301 Carolina Street / Greensboro, North Carolina 27401 / phone 336.383.5599 / fax 336.383.5575 / pacecommunications.com

JANUARY
Closing date: November 14, 2008
Materials deadline: Nov. 20, 2008

Special Advertising Sections

CES SECTION
Closing date: November 6
Materials deadline: Nov. 13

FEBRUARY
Closing date: December 15, 2008
Materials deadline: Dec. 19, 2008

MARCH      
Closing date: January 15, 2009
Materials deadline: Jan. 22, 2009

Special Advertising Sections

DESTINATION TEXAS
SPIRIT OF RENO/TAHOE
Closing date: January 8
Materials deadline: January 14   

APRIL      
Closing date: February 13
Materials deadline: February 20

Special Advertising Section

SPIRIT OF WASHINGTON
SPIRIT OF COLORADO   
Closing date: February 5
Materials deadline: February 12

MAY      
Closing date: March 13
Materials deadline: March 20

Special Advertising Section

SPIRIT OF CALIFORNIA
SPIRIT OF CHICAGO   
Closing date: March 5
Materials deadline: March 13

JUNE      
Closing date: April 15
Materials deadline: April 22

Special Advertising Section

SPIRIT OF NEVADA
HEALTH ISSUE    
Closing date: April 3
Materials deadline: April 13

JULY      
Closing date: May 15
Materials deadline: May 20

Special Advertising Sections

SPIRIT OF HEALTH   
Closing date: May 5
Materials deadline: May 13

AUGUST     
Closing date: June 15
Materials deadline: June 22

SEPTEMBER     
Closing date: July 15
Materials deadline: July 22

OCTOBER     
Closing date: August 14
Materials deadline: August 21

Special Advertising Section

SPIRIT OF NEW ORLEANS
SPIRIT OF NEW MEXICO
Closing date: August 6
Materials deadline: August 13

NOVEMBER     
Closing date: September 15
Materials deadline: September 22

Special Advertising Sections

SPIRIT OF ARIZONA
SKI LAKE TAHOE
Closing date: September 4
Materials deadline: September 11

DECEMBER     
Closing date: October 15
Materials deadline: October 22

Special Advertising Section

SPIRIT OF FLORIDA
Closing date: October 6 
Materials deadline: October 14

9/05/08

*Tentative only
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JANUARY
CES SECTION
Closing date: November 6

Final closing: November 12

Materials deadline: November 13 

APRIL
SPIRIT OF WASHINGTON 
SPIRIT OF COLORADO 
Closing date: February 5

Final closing: February 11

Materials deadline: February 12 

MAY
SPIRIT OF CALIFORNIA
SPIRIT OF CHICAGO
Closing date: March 5

Final closing: March 12

Materials deadline: March 13 

JUNE
SPIRIT OF NEVADA 
HEALTH ISSUE
Closing date: April 3

Final closing: April 10

Materials deadline: April 13

OCTOBER
SPIRIT OF NEW ORLEANS
SPIRIT OF NEW MEXICO
Closing date: August 6

Final closing: August 12

Materials deadline: August 13 

JULY
SPIRIT OF HEALTH               
Closing date: May 5

Final closing: May 12

Materials deadline: May 13 

NOVEMBER
SPIRIT OF ARIZONA
SKI LAKE TAHOE
Closing date: September 4

Final closing: September 10

Materials deadline: September 11 

DECEMBER
SPIRIT OF FLORIDA     
Closing date: October 6

Final closing: October 13

Materials deadline: October 14 

MARCH 
DESTINATION TEXAS
SPIRIT OF RENO/TAHOE 
Closing date: January 8

Final closing: January 12

Materials deadline: January 14 
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Four Color 1X 3X 6X 9X 12X
Full Page $37,600 $36,506 $35,761 $35,273 $34,381

2/3 Page $28,723 $27,887 $27,316 $26,943 $26,261

1/2 Page $24,070 $23,369 $22,897 $22,583 $22,011

1/3 Page Vertical $18,112 $17,586 $17,228 $16,993 $16,558

1/3 Page Square $16,466 $15,987 $15,662 $15,448 $15,053

Two Color* 1X 3X 6X 9X 12X
Full Page $31,281 $30,373 $29,751 $29,346 $28,603

2/3 Page $23,894 $23,202 $22,726 $22,418 $21,853

1/2 Page $20,027 $19,446 $19,044 $18,784 $18,310

1/3 Page Vertical $15,072 $14,630 $14,333 $14,139 $13,777

1/3 Page Square $13,702 $13,300 $13,031 $12,853 $12,524

Black & White 1X 3X 6X 9X 12X
Full Page $28,954 $28,111 $27,534 $27,159 $26,470

2/3 Page $22,115 $21,478 $21,035 $20,750 $20,224

1/2 Page $18,534 $17,994 $17,626 $17,387 $16,949

1/3 Page Vertical $13,944 $13,540 $13,266 $13,086 $12,751

1/3 Page Square $12,676 $12,308 $12,061 $11,896 $11,592

Covers 1X 3X 6X 9X 12X
3 $44,048 $42,770 $41,892 $41,321 $40,276

4 $47,835
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Southwest Airlines Spirit is published on the 1st of each month.

Rates are effective with the January 1, 2009 issue. 

Recognized AAAA agencies receive a 15% agency discount.

*Two color rates appy to black + one color only.

FOR MORE
INFORMATION

CONTACT:

Southwest
Ellynn Adoue
940.483.9223

ellynn.adoue@paceco.com

Nevada & Pacific Northwest
Traci Pelter

281.778.6536
traci.pelter@paceco.com

West Coast
Nicole Bordges

310.322.2865
nicole.bordges@paceco.com 

Southeast
Erin Kavanagh

336.383.5825
erin.kavanagh@paceco.com

Northeast
Diane Ciaglia
732.360.0217

diane.ciaglia@paceco.com

Midwest
Bridget McBride

773.248.8771         
bridget.mcbride@paceco.com

Associate Publisher
Hilary Myrick

310.322.6273
hilary.myrick@paceco.com

GUARANTEED POSITIONS:
10% premium added to earned rate. 

PRODUCTION CHARGES: (non-commissionable)

Split Runs: 50/50 split (each split): $1,750

Perfect Split: (each split): $2,100

Bind In Charges, BRC, and Supplied Inserts: $1,200

COUPON  ADS: Must be indicated when space reserved.

BRC CARDS: (Advertiser supplied / or printed by Publisher)

Rates on request. Purchase of back-up page required for all BRC cards. 

MULTI-PAGE INSERTS: (Advertiser supplied / or printed by Publisher) 

Rates on request.

READER SERVICE & WEB SITE LISTING: All display advertisers are 

eligible to participate free of charge in Southwest Airlines Spirit’s Reader 

Service, online and in print.

PAYMENT TERMS:
Invoices are due upon receipt with approved credit. Interest is assessed 

at 1.5% per month more than 30 days past due. Billing date is the first day 

of the month of cover issue. First-time advertisers must submit credit 

application or provide payment in full with insertion order.  

2009 DEADLINES

Issue Space Materials
January 11/14/08 11/20/08

February 12/15/08 12/19/08

March 1/15/09 1/22/09

April 2/13/09 2/20/09

May 3/13/09 3/20/09

June 4/15/09 4/22/09

July 5/15/09 5/20/09

August 6/15/09 6/22/09

September 7/15/09 7/22/09

October 8/14/09 8/21/09

November 9/15/09 9/22/09

December 10/15/09 10/22/09

Space Reservation: 45 days prior 
to issue date.

Material: 40 days prior to issue date.

Reader Service Listing: 45 days prior 
to issue date.

Web site Listings: 35 days prior 
to issue date.
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Terms And Conditions
A contract consists of 12 consecutive months. Publisher reserves the right to limit amount of advertising and to reject any advertising which, in their opinion, does not conform to the standards of the publications. All advertisements 
are published upon the representation that the agency and/or advertiser is authorized to publish the entire contents and subject matter thereof. In consideration of the publisher’s acceptance of such advertisements, the agency 
and/or advertiser will indemnify and hold the publisher harmless from and against any loss or expense resulting from claims or suits based on the contents or subject matter of such advertisements, including, without limitations, 
claims or suits for libel, violations of right of privacy, plagiarism and copyright infringement. Cancellations not accepted, unless received in writing prior to space reservation closing date. Covers are not cancelable. Options on cover 
positions must be exercised at least 30 days prior to four-color closing date. If order is not received by such date, cover options automatically lapse. All insertion orders are accepted subject to provisions of our current rate card. Rates 
are subject to changes upon notice from publisher. Should a change in rates be made, space reserved may be cancelled by the advertiser or its agency at the time the change becomes effective with out incurring short-rate charges, 
provided the advertisements published to the date of cancellation are consistent with the appropriate frequency or volume rate. Conditions other than rates are subject to change by publisher without notice. Invoices are due upon 
receipt. Interest is assessed at 1.5% per month more than 30 days past due. Publisher shall have the right to hold advertiser and/or its advertising agency jointly and severally liable for such monies as are due and payable to publisher 
for advertising which advertiser or its agency ordered and which advertising was published. No amendment to the credit terms shall be effective unless the same is in writing and signed by Pace Communications. If a past due balance 
is placed with an outside collection service or attorney, advertiser/Agency agrees to reimburse all costs of collection. Orders which contain rates and/or conditions which vary from the rates and conditions listed herein shall not be 
binding on Southwest Airlines Spirit unless expressly approved in writing by the publisher and may be inserted and charged for at the actual rate schedule. Publisher does not assume any liability for error in key number or advertising 
index listings. Publisher shall not be subject to any liability whatsoever for any failure to publish or circulate all or any part of any issue or issues of the magazines (or for any failure to provide reference or access to all or any part 
of the advertising on the Web sites) because of strikes, work stoppages, accidents, fires, acts of God, war or terrorism, or any other circumstances not within the control of the publisher. Publisher shall not be subject to any liability 
whatsoever for any failure to provide reference or access to all or any part of the advertising on the Web sites due to systems failures or other technological failures of the Web sites or the Web. When a contract for advertising or 
frequency rate is cancelled, the advertiser will be billed at the open rate or frequency rate applicable to the quantity of space used. If any controversy should arise between the parties in the performance, interpretation or application 
of this advertising AGREEMENT, the dispute shall be determined in Greensboro, North Carolina in accordance with the Rules for Commercial Arbitration of the American Arbitration Association. The decision of the arbitrator(s) shall 
be final and conclusive upon both parties.

Bonnie McElveen-Hunter, President and CEO

Digital Media Delivery: Macintosh  
formatted CD or DVD  with a contract  
proof.  You must provide a color laser at 
100% scale if a contract proof is not  
supplied.  Media will not be returned.

Preferred File: PDF as PDF/x-1a or pdfs 
created using settings supplied by the  
production manager.

Other File Types Accepted: Indesign, 
QuarkXpress, Photoshop,  and Illustrator
Please supply all links and fonts used in  
the document.

For both PDF and native files, please  
follow these rules:
1.  Crop and registration marks, if 

included, should be offset .25” so that 
they are outside of the bleed area.

2.  Make sure that all images are high resolu-
tion (300 ppi) and are in CMYK mode. 

Note that enlarging an image with  
a resolution of  300 over 125% in the  
page layout file will lower the resolution 
to the point that image quality degrada-
tion may be noticable when printed.  

2.  Convert all spot colors to 4 color  
process (CMYK)

3.  Our maximum ink density is 300.
4.  For spread ads, keep all copy and  

important art at least .25” away from  
the gutter on each side.

Proofs: A contract proof is recommended, 
but not required.  Only SWOP certified 
proofs such as Kodak Aproval, Creo Iris, 
and Fujifilm FinalProof are acceptable for 
matching color on press.  A standard GATF 
or SWOP color bar is to be included on the 
proof, but is not necessary in the digital file. 
Go to www.swop.org for more information.   

Materials
Southwest Airlines
Spirit Magazine 

ATTN: Production
Amy Zuker
1301 Carolina Street  
Greensboro, NC 27401

336.383.5624  
fax: 336.378.8269
amy.zuker@paceco.com
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Southwest Airlines Spirit Magazine 
Pace Communications / 1301 Carolina Street / Greensboro, North Carolina 27401 / phone 336.383.5599 / fax 336.383.5575 / pacecommunications.com



1)  Have the file/folder you are sending compressed as a .sit,.zip or .sitx and ready to send. Compression is 
not required but preferred unless you are sending only a pdf.

Your file/folder name must be less than 30 Characters in length including spaces, periods, etc.
Also, if sending native files, you MUST include a low or high res pdf as a content proof.

2)  Go to internet site http://internetgateway.wamnet.com.  If you are using OSX, do not use Internet Explorer...instead use
Safari or Firefox.

3)  Type the username and password in lowercase:
User Name -  pacegateway   Password -  wamprod
Select “Secure” and click on the submit button.

4) This window(right) will appear on your screen.
Select Send/Create Package; a new window will open.

5) In the new window click on the top “Browse” button. Next navigate to the compressed folder or file you are sending; click
“Open” to select folder or file. Note that if you do not compress the folder, you have to send each file separately. It will be much
easier if the folder is compressed! 

6)  Click on “Complete Job Ticket” and a new window will open.  Fields with an asterisk to the right are required, all others are
optional. Click “Submit” after filling out the ticket.

7) It is not necessary to type anything into the “Delivery
Notification Email” line as Pace is notified when files are
uploaded.  However, if you would like to receive an email
notification you may type your address here.

8)  Click the “Submit” button. A progess bar will show up.
Once it reaches 100% you will get a window stating the
folder/files have been successfully added.  This is also a
summary window showing sending information. 

10)Exit site.

Internet Gateway
Directions for Sending Files/Folders to Pace Communications

03/06/09

Example of how to fill out job ticket




